ooooooooon
0 140 0 201611 Opp.27-39

bbb uoobuoobobgo

The Effects of The Use of Imagination in New Product Idea Development

gogg

ISONO Makoto

/0000000000000 00000000000O000D000000D000000O0O00O00BC
gobobooboboooooooooboboboboobooooboooDobobOobobobobooo
gboooboobobobobooooobobooboooboooooobobooobobooboboobooo
gbobooobooooooobooeCchOOoUbbOObDOUObOOObOOObOOObDOObObOObOOObOOOOn
gooooobooboobobooboobobooboobbooboobboobboobboobog
gbobooooooogooboboboboboboboboboooooboobobobobobooo
BCOOUODOOOOOOOOoOooOoooooDboDOo
O¥%-—7-—-FOOOUOOOO0O0UOO0O0DO0O00D00O00000000000000000oo

Abstract . This study examined the effects of using Backcasting imagination] BC imagination, imagination under
backcasting[dfor the realization of idea creativity in new product idea development. Findings have been drawn from
the laboratory research on idea development with the participants of under-graduate business students] n=1090J
Analysis of the result indicates that when BC imagination consists of the degree of goal orientation and the degree of
knowledge accumulation, each of these two factors can contribute to both idea novelty and idea meaningfulness,
which make up for idea creativity. Based on the fndings, it is suggested to use BC imagination in new product idea

development aiming at realization of idea creativity.

[Keywords] New Product Development, Idea, Imagination, Creativity, Backcasting
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